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service Desk Reports
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AUKILIARYSERVICES
service Desk Reports
January 2016

Total New Vs Closed Requests
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TO CREATE N
THE BEST USC : I I ._ I .
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TRX | EXEC | SS-HR |SS-FIN|OTHER| SS-IT | ATH DES CUST | Caoli

BESTPEOPLE. u Total Requests 1 3
BESTPRODUCT. E Closed Requests| 48 48 16 73 11 8 49 31 244 64 0 4 1 3
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Requests By BU System
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Open Requests Aging Report
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Service Desk Reports
January 2016

# of Web Requests Closed By Unit
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AUKILIARYSERVICES
Website Reports

January 2016

Web Visits Per Month - BU Main Sites
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TO CREATE ’ I R U RS T -
. . . . - er .
aux.usc.edu Bookstore Housing Hospitality Transportation (Flower shop) Coliseum
T H E B E ST U S E m Aug-15 1,471 67,113 48694 20,786 61266 0 30,901
W Sept-15 1,174 58,125 23,656 27,710 51261 0 37,161
EXP E RI E N E E . B Oct-15 1,169 39,651 22,324 29,249 46099 0 22,025
BESTPEOPLE. O Nov-15 952 57,209 24,016 29,442 41,236 0 25,221
BESTPRODUCT. Dec-15 962 60,248 20,334 23,070 30,288 0 17,835
BESTSERVICE. mJan-16 1,183 40,837 37,402 32,419 51,542 0 41,163

USCBOOKSTORES. USCHOSPITALITY.
USCHOUSING. USCTRANSPORTATION.
USCRADISSON. USCCOLISEUM.
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Website Reports
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Web Visits Per Month - HSP Micro Sites
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Number of Visits

o

0 Aug-15 Sept-15 Oct-15 Nov-15 Dec-15 Jan-16

TH E B E ST U 5 E B McKays 1258 1173 1383 1410 1010 1822
EXPER'ENEE B The Lab 2667 2731 2850 2708 1959 3111
— ) Moreton Fig 1580 2056 1854 1504 1046 1612
BESTPRODUCT. W Rosso Oro's Pizzeria 522 566 630 703 514 460
BESTSERVICE. Seeds Marketplace 1020 1367 1336 1016 921 973
Traditions 975 1727 1241 1257 773 973
The Edmondson 270 234 161 163 151 168
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Website Reports
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Web Visits Per Month - Other Sites
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TO CREATE 500 I I
0 Hjljl Fe
EXP ERI EN EE. Aug-15 Sept-15 Oct-15 Nov-15 Dec-15 Jan-16
— M CampSark 1,100 742 292 0 0 0
BESTPRODUCT. M Figueroa Press 83 139 197 97 88 104
BESTSERVICE. B Gamble-house Store 581 454 345 334 604 438
O USC Radisson Event 222 96 89 86 62 77
Weddings at USC 583 497 510 370 356 578
USCBOOKSTORES. USCHOSPITALITY. B Custom-publishing 2,066 1,833 585 719 1,086 1,819

USCHOUSING. USCTRANSPORTATION.
USCRADISSON. USCCOLISEUM.

USC Auxiliary Services
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Website Reports

January 2016

January 2016 Traffic Sources - BU Main Sites
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TO CREATE
THE BEST USC NI
EXP E RI E N E E aux.usc.edu Bookstore Housing Hospitality Transportation BKS - Other Coliseum
. M Search Engine 837 27,498 28,736 25,507 36,379 0 32,667
BESTPEOPLE. B Referring Sites 183 3,042 3,356 2,152 4,496 (] 1,747
BEIPRILUGE B Direct Traffic 116 7,217 3,303 3,287 8,401 0 5,944
BESTSERVICE.
0O Campaigns 0 2,620 0 25 40 0 5
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January 2016

January 2016 Traffic Sources - HSP Micro Sites
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AUKILIARYSERVICES
Website Reports
January 2016

January 2016 Traffic Sources - Other Sites
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T H E B E ST U S E 0 Cozch Sark Fiiueroa ) Gaml;lte- WedSisncgs at USCERad_itsson Ct:l,'tohrf\-
amp ress ouse Store ven publishing

EXP E RI E N E E . B Search Engine 0 45 174 373 53 333

BESTPEOPLE. B Referring Sites 0 8 193 119 1 317

BESTPRODUCT. . -

BESTSERVICE. M Direct Traffic 0 44 53 77 22 1,121
O Campaigns 0 0 0 0 0 0
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AUKILIARYSERVICES
Website Reports

January 2016

Average Time Spent on Website - BU Main Sites
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TO CREATE .l - 1 ]
0:00 : - : .
THE BEST USE aux.usc.edu Bookstore Housing Hospitality | Transportation | BKS - Other Coliseum
W Aug-15 1:08 4:00 2:34 2:00 4:08 0:00 1:31
EXPERIENEE. W Sept-15 1:22 4.07 2:44 1:38 3:41 0:00 1:35
BESTPEOPLE. M Oct-15 1:36 4:05 3:00 1:26 4:27 0:00 1:34
BESTPRODUCT. H Nov-15 1:20 5:24 3:38 1:22 2:37 0:00 1:33
BESTSERVICE. Dec-15 1:05 4:24 6:37 1:12 4:35 0:00 1:37
Jan-16 1:16 3:21 8:18 1:23 2:55 0:00 1:26

USCBOOKSTORES. USCHOSPITALITY.
USCHOUSING. USCTRANSPORTATION.
USCRADISSON. USCCOLISEUM.

USC Auxiliary Services




AUKILIARYSERVICES
Wehsite Reports
January 2016

Average Time Spent on Website - HSP Micro Sites
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TO CREATE 028
THE BEST USC L T PP

Weddings at . .| Rosso Oro's Seeds . The
EXP E RI E N EE . McKays The Lab USC Ragi/:rs]?n Moreton Fig Pizzeria | Marketplace Traditions Edmondson

BESTPEOPLE. m Aug-15 1:58 2:11 1:58 0:37 2:23 1:16 1:49 2:08 0:28
BESTPRODUCT. m Sept-15 2:17 2:15 2:09 1:13 2:39 1:28 2:15 1:46 0:53
BERISERVIOR: M Oct-15 2:24 2:21 1:57 0:59 2:29 1:27 1:42 2:17 1:22
ONov-15 2:08 2:09 2:42 2:19 2:33 1:21 1:33 1:47 1:31

Dec-15 2:31 2:09 3:26 1:07 1:58 1:04 1:22 1:06 0:36

USCBOOKSTORES. USCHOSPITALITY. Jan-16 3:09 2:26 2:23 0:59 1:58 1:23 2:02 1:26 0:59

USCHOUSING. USCTRANSPORTATION.
USCRADISSON. USCCOLISEUM.

USC Auxiliary Services




AUKILIARYSERVICES
Wehsite Reports
January 2016

Average Time Spent on Website - Other Sites
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TO CREATE

THE BEST USE . Coach Sark Figueroa Gamble- USC Radisson | Weddings at Custom-

EXPERIENCE Camp Press | housestore | Event USC | publihing
|

m Aug-15 0:57 1:07 2:40 0:37 1:58 4:00
gi;giggiT_ M Sept-15 1:28 2:09 2:25 1:13 2:09 5:53
Gearacatine W Oct-15 1:11 0:46 2:08 0:59 1:57 3.06
O Nov-15 0:00 1:49 3:31 2:19 2:42 2:21

Dec-15 0:00 0:44 5:29 1:07 3:26 4:49

USCBOOKSTORES. USCHOSPITALITY. Jan-16 0:00 1:00 3:12 0:59 2:23 5:53
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AUKILIARYSERVIGES
Website Reports
January 2016

Bookstore Charts
10 Most Searched Items - January 2016
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Website Reports
January 2016

Bookstore Charts
10 Most Viewed Pages - January 2016
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AUKILIARYSERVIGES
Website Reports
January 2016

Bookstore Charts
10 Most Purchased Products January 2016

80 -

B USC Alumni Heavy Chrome

70 Shield License Frame 13K
B USC Trojans Heavy Chrome

Shield License Frame 13)J

60 0O USC Alumni Solid Brass Shield
License Frame 13K

B USC Cardinal Fight On You Must

50 Star Wars T-Shirt 14C
O USC Cardinal Tackle Twill Crew
07B
0 @ USC Black Flanker Full Zip Jacket

O USC Black Boba Face Star Wars

TO CREATE 3
THE BEST USE %0 IL-SSgigTachlkBFaith Family Football
EXPERIENEE- 20 lﬂggdCardinalTackleTwill

BESTPEOPLE. Pullover Hood
BESTPRODUCT. USC Black Luau Button Down
BESTSERVICE. 10 Shirt
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AUKILIARYSERVICES
Website Reports
January 2016

TSP Mobile App Stats
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TU EREATE m # of Downloads
THE BEST USC
EXPERIENCE. 748

BESTPEOPLE.

497
BESTPRODUCT. 500 439
BESTSERVICE. 276 278
70 56 40 55. 34. 31
0
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Email Campaign Reports
January 2016
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Email Campaign Reports
January 2016
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Email Campaign Reports
January 2016
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AUKILIARYSERVICES
Email Campaign Reports
January 2016

Faith Family Football
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1,000
EXPERIENCE.
BESTPEOPLE. 500
BESTPRODUCT.
BESTSERVICE.

0 ||
Total Sent Total Unique Opens | Unique Clicks | Unsubscribes
delivered 9 P q

USCBOOKSTORES. USCHOSPITALITY. B BKS List (Unsaved Segment) 3,298 3,267 1,013 105 2
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AUKILIARYSERVICES
Email Campaign Reports
January 2016
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January 2016
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Email Campaign Reports
January 2016
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AUKILIARYSERVICES
Email Campaign Reports
January 2016
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Email Campaign Reports
January 2016

The Last Baile in the Los Angeles Memorial Sports Arena- Don't miss it!
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AUKILIARYSERVICES
Email Campaign Reports
January 2016

AIR + STYLE LA ANNOUNCES KASKADE TO ROUND OUT STELLAR
LINEUP AT LAMCSA
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3,000

TO CREATE

THE BEST USC 0

EXPERIENCE. I

BESTPEOPLE.
BESTPRODUCT. 0
BESTSERVICE. i i i
Total Sent T.otal Unique Un.lque Unsubscribe
delivered Opens Clicks s
B Latin Soccer/Boxing List 6,047 6,010 1,589 89 12
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AUKILIARYSERVICES
Email Campaign Reports
January 2016

AIR + STYLE LA ANNOUNCES KASKADE TO ROUND OUT STELLAR LINEUP AT
LAMCSA
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EXPERIENCE.
BESTPEOPLE.
BESTPRODUCT.
BESTSERVICE. 0 -

Total Sent Total delivered Unique Opens Unique Clicks Unsubscribes
H Concert List 2,761 2,754 952 155 21
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Customer Satistaction Report
January 2016
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Thank You !!



