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Total New Vs Closed Requests
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Number of Visits

AUKILIARYSERVICES
Website Reports

February 2016

Web Visits Per Month - BU Main Sites
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M Sept-15 1,174 58,125 23,656 27,710 51261 0 37,161

M Oct-15 1,169 39,651 22,324 29,249 46099 0 22,025

B Nov-15 952 57,209 24,016 29,442 41,236 0 25,221

ODec-15 962 60,248 20,334 23,070 30,288 0 17,835

Jan-16 1,183 40,837 37,402 32,419 51,542 0 41,163

M Feb-16 1,015 40,476 35,346 37,434 42,867 0 27,775
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Web Visits Per Month - HSP Micro Sites
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TU ERE ATE ® McKays 1173 1383 1410 1010 1822 1424

Moreton Fig 2056 1854 1504 1046 1612 1713

EXP E Rl E N EE W Rosso Oro's Pizzeria 566 630 703 514 460 552
| ]

BESTPEOPLE. Seeds Marketplace 1367 1336 1016 921 973 1135
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Web Visits Per Month - Other Sites
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BESTPEOPLE. W CampSark 742 292 0 0 0 0
BESTPRODUGH, B Figueroa Press 139 197 97 88 104 102
BESTSERVICE.
B Gamble-house Store 454 345 334 604 438 324
0O USC Radisson Event 96 89 86 62 77 81
Weddings at USC 497 510 370 356 578 465
USCBOOKSTORES. USCHOSPITALITY.
HSELEEING. ST A NS POETATION. B Custom-publishing 1,833 585 719 1,086 1,819 1,122
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February 2016 Traffic Sources - BU Main Sites

35,000
30,000
25,000
20,000
15,000

10,000

TO CREATE
THE BEST USC ° . m o "
aux.usc.edu Bookstore Housing Hospitality Transportation BKS - Other Coliseum
B Search Engine 772 21,368 27,561 31,670 30,996 0 21,110
EXP E RI E N E E M W Referring Sites 145 3,654 3,086 2,081 4,051 0 1,230
BESTPEOPLE. W Direct Traffic 97 7,854 4,456 3,608 7,700 0
0

BESTPRODUCT. O Campaigns 0 7,344 0 5 10
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February 2016 Traffic Sources - HSP Micro Sites
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M Search Engine 673 1,346 1,000 321 355 579 708 11
BESTPEOPLE. ——
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February 2016 Traffic Sources - Other Sites
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TH E B E ST U 5 E Coach Sark Figueroa Press Gamble-house| Weddings at | USC Radisson Custom-

Camp Store uscC Event publishing
EXP E RI E N E E . M Search Engine 0 70 119 321 59 136
BESTPEOPLE. M Referring Sites 0 7 148 90 3 281
BESTPRODUCT. M Direct Traffic 0 20 49 51 19 702
BESTSERVICE. O Campaigns 0 0 0 0 0 0
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Average Time Spent on Website - BU Main Sites
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B Sept-15 1:22 4:07 2:44 1:38 3:41 0:00 1:35
EXP E RI E N EE . B Oct-15 1:36 4:05 3:00 1:26 4:27 0:00 1:34
BESTPEOPLE. B Nov-15 1:20 5:24 3:38 1:22 2:37 0:00 1:33
BESTPRODUCT. H Dec-15 1:05 4:24 6:37 1:12 4:35 0:00 1:37
BERTSERVICE: Jan-16 1:16 321 8:18 1:23 2:55 0:00 1:26
Feb-16 1:04 3:24 7:54 1:10 3:59 0:00 1:38
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Average Time Spent on Website - HSP Micro Sites

The Lab

2:15
2:21
2:09
2:09
2:26
2:31

Weddings at U.SC .
Radisson Moreton Fig
usc
Event

2:09 1:13 2:39
1:57 0:59 2:29
2:42 2:19 2:33
3:26 1:07 1:58
2:23 0:59 1:58
2:10 0:45 2:07

il

Rosso Oro's
Pizzeria

1:28
1:27
1:21
1:04
1:23
1:24

Seeds
Marketplace

2:15
1:42
1:33
1:22
2:02
1:49

Traditions

1:46
2:17
1:47
1:06
1:26
2:11

The
Edmondson

0:53
1:22
1:31
0:36
0:59
1:11



AUKILIARY SERVICES
Wehsite Reports
Fehruary 2016

Average Time Spent on Website - Other Sites
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BESTPEOPLE.
T — M Sept-15 1:28 2:09 2:25 1:13 2:09 5:53
BESTSERVICE. W Oct-15 1:11 0:46 2:08 0:59 1:57 3:06

W Nov-15 0:00 1:49 3:31 2:19 2:42 2:21

O Dec-15 0:00 0:44 5:29 1:07 3:26 4:49
USCBOOKSTORES. USCHOSPITALITY. Jan-16 0:00 1:00 3:12 0:59 2:23 5:53
s LSRRI, Feb-16 0:00 1:09 3:05 0:45 2:10 3:01
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Bookstore Charts
10 Most Searched Items - February 2016
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Website Reports
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Bookstore Charts
10 Most Viewed Pages - February 2016
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Bookstore Charts
10 Most Purchased Products February 2016
80
O USC Alumni Heavy Chrome Shield
70 License Frame 13K
@ USC Cardinal Trojans Over SC
Pencil
60 0O USC Class of 2016 Shield Logo
Sash
B USC Trojans Heavy Chrome Shield
50 License Frame 13)J
- O USC Cardinal Thin Spellout
E Lanyard
TU CREATE S 40 B USC Trojans Over SC Gold Pencil
(04
THE BEST USE O USC Class of 2016 Logo Sash
30
EXPERIENEE B USC Alumni Solid Brass Shield
. License Frame 13K
BESTPEOPLE. 20 @ USC Trojans Cardinal Lanyard
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BESTSERVICE. USC Cardinal Cinematic Arts
10 — Coffee Mug
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AUXILIARYSERVIGES

Customer Satisfaction Report
February 2016

Customer Satisfaction
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